
Target your 
market in 2012

Farm Business –
the influential,
insightful,
business read for
farmers and the
UK food chain

www.
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Agriculture is now engaged in its second
period of globalisation. As trade barriers
and support are reduced farmers must
turn to their own resources. To be
competitive, UK farmers must learn
lessons from other industries and adopt 
a new business orientated mindset!
Séan Rickard, Senior Economist Cranfield University, Farm Business World Conference

The media environment you place your advertising in
has a direct effect on how your brand is viewed. This
is known in the trade as the ‘presenter effect’ and it
is for this reason that you should choose thought-
provoking, leading editorial to set against your
marketing messages
Alan Whibley, Publisher Farm Business

“

”
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The Farm Business Proposition

News-led, ‘business & marketing insight’

Targeting business farms and influencers

Fortnightly frequency

Technical, Markets, Business, Economics

Farms accounting for 86% of all UK output

On-line 24 hours a day at www.farmbusiness.cc

Reach the decision makers
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86% of UK farm output is
managed by the top 22%
of farms   

“

”
Largest 22%

Med-small 23%

86% Output

11% Output

Growth
Potential

Declining
Group

Smallest 55% 3% Output Part-time/
lifestyle

These are the
farms that receive
Farm Business
every fortnight

And on-line 24
hours a day at
www.farmbusiness.cc

Target your market

Séan Rickard, Senior Lecturer, Economics, Cranfield University.

FB media pack with small jpgs for web_FB media pack  06/01/2012  18:00  Page 5



Supply the requirements
of processors & retailers by

scale/quality/traceability

Proactive, not reactive 
in their response to 

changing demands further 
up the food chain

Benefit from GMOs 
once they have 

gained acceptance

‘Innovators’ quick to 
employ new methods, 

early adopters

Lower-cost
operators

‘Progressive’, 
embracing 

new technology

Large enough/efficient 
enough to operate 

at world prices

Target the ‘progressive’ farmer
Characteristics
of the primary
Farm Business
reader
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Industry Associations

Government/EU

Farm Business provides the information 
that farmers need to market themselves more

effectively within the food chain

Farmers/
Producers

Marketing
Groups

Processors Retailers

Consumers

Influence

Farm Business is a networking tool to bring influencers together,
sharing ideas, making commercial connections
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The Producer
– increased competition

– margins under pressure
– disconnected farmers cannot succeed

Supply Issues
– ensure continuity 

of supply
– consistent quality to

maintain retailer image
– traceability

– input costs
– assurance

Consumer
– anticipate wants, 
‘more’ efficiently

– food safety concerns, 
environment,
traceability,

new experiences
and tastes

Drive towards vertical partnerships
TECHNOLOGICAL ADVANCES

Retailer

Producer

Farm supplies
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If you did something that made a
mockery of everything that’s been
done to improve the way the live-
stock industry works over the past
two decades, would you expect
major political figures to rush to
support you?

Last week Friends of the Earth
demonstrated their lack of aware-
ness of what farming’s actually
about with a stunt that could
undermine all the rules about how
you should – and shouldn’t – feed
pigs. 

The National Pig Association
(NPA) called the feeding of left-
over food (FoE said it was apple
pulp) to pigs in Trafalgar Square
misguided. 

“We find it difficult enough try-
ing to explain to people why it is
wrong to feed waste food to pigs
without this kind of high-profile
stunt, however well meant,” said
National Pig Association general
manager Dr Zoe Davies. 

Feeding waste food – even if it’s
just vegetables – from catering
establishments, including home
kit chens and restaurants, has been
banned since the 2001 foot-and-
mouth outbreak, which devastated
countryside tourism and livestock

farming, and caused then Prime
Minister Tony Blair to delay a 
general election.

STRICT CONTROLS
The NPA warned that recycling
human food by feeding it to pigs
must only take place under strictly
controlled conditions, otherwise
there is a serious risk of causing
national outbreaks of economi-
cally damaging diseases such as
foot-and-mouth and classical
swine fever.

The law also covers food waste
from other premises, including

food factories and distribution
warehouses, that contains or has
been in contact with animal by-
products such as raw eggs, meat
and fish products. None of these
items may be fed to pigs, including
pigs kept as pets.

“We understand that Friends of
the Earth have acted with the best
of intentions and have been at
pains to comply with all the legal
issues, but we remain concerned
that promoting the image of pigs
eating waste food is unhelpful,”
said Dr Davies. 

“The pig industry uses a

tremendous amount of by-prod-
uct from food manufacturing, 
but only as part of a tightly regu-
lated process.”

WORKING THE MEDIA
Friends of the Earth might not
know much about feeding pigs,
but they are experts at working the
media. So are Greenpeace, Com-
passion in World Farming, the
RSPCA and the organic lobby. 

This time the underlying point
they wanted to make was a good
one: that we need to stop wasting
food. 

But when has agriculture ever
got 5,000 people into Trafalgar
Square and positive stories in
every newspaper, on every website
and every television channel?
When has agriculture got a Mayor
of London to interrupt his busy
schedule?

Friends of the Earth know how
to set the agenda. All credit to 
the National Pig Association for
responding. 

Commercial farming, aimed at
putting food on the plates of the
world, has a great case to make,
but too often it’s not making it. 

� Farming will not get a good press
simply by keeping quiet – Farm
Business paper, pages 34-35.

$137.4bn
VALUE OF US ANNUAL 

AGRICULTURAL EXPORTS 

18
NEW VARIETIES ON HGCA

RECOMMENDED LIST

25th November 2011F O R  F A R M I N G ,  F O O D  A N D  R U R A L  E N T E R P R I S E

£61/HEAD
STORE LAMBS IN ENGLAND &

WALES, WEEK ENDED 12TH NOV

FarmBusiness

The industry keeps quiet while lobby groups set the agenda, argues Chris Lyddon

Propino – Europe’s got a thirst for it!Propino – Europe’s got a thirst for it!
• Highest yielding spring malting barley
• Excellent malting quality – in demand 

across Europe
• Early maturing with a strong agronomic profi le

• Highest yielding spring malting barley
• Excellent malting quality – in demand 

across Europe
• Early maturing with a strong agronomic profi le

Farmers, you must
make yourself heard
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Place your advertising next to positive, thought-provokin    

News&InternationalDrivers BusinessSense

The competitive landscape is a global one, with international drivers affecting commercial businesses faster

than ever before.  Environment, input prices, human resources, competition from emerging markets such as

Brazil, China, India and Russia (B.R.I.C) all have a direct effect on business interests and trading abroad, and the

ability to be competitive here in the UK. We look at the key drivers that are affecting business in the short and

medium term, with views on long-term prospects for UK businesses.

Running a successful business involves decision-

making and planning across a multitude of disciplines

from cropping, land acquisition and financial planning,

to keeping an open mind on new business thinking

and the direct impact global issues can have on the

farm business. In

the business pages

of Farm Business 

all these issues are

covered in a

thought-provoking

and analytical style. 
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      king and innovative editorial

Marketing TechnicalBestPractice

Farm Business looks at farming in the context of the food chain where effective marketing is paramount.  We

show how to maximise the value of what farmers produce, identifying consumer and market trends both in the

UK and Internationally – showing farmers, through case-studies, how to add value.  Farm Business discusses

the importance of strengthening links between farmers, processors and retailers, and the use of effective

branding, packaging and strong distribution links are all analysed by acknowledged experts.

One of the key aims of Farm Business is to promote

leadership, innovation and best practice. In this series of

supplements we explore the very best in technical and

practical farming know-how. This is an ideal environment

to show how your products and services help UK

farmers to compete

profitably and

efficiently in an

increasingly

competitive world.

Subjects covered

include: weed

control, animal

vitality, milk

production, fertilisers,

seed selection,

precision farming.
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‘Engage’ with your customers

It’s important to put your marketing message next to forward-
thinking, challenging editorial, so that your advertising
benefits by association. It doesn’t need to be next to a
relevant feature every time, it needs to be next to editorial
that is truly ‘useful’ to the reader. You need to empathise with
your audience, ‘engage’ on their level, and remember that a
customer buys for their reasons not yours!

Caroline Whibley, Marketing Director, Farm Business

Farm Business organises the industry Awards 
at the House of Commons each December.
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Mixed
farms

Livestock
farms

Smaller
Innovators

Influencers along
the food chain

14,100

500

1,500

16,100 Distributed fortnightly

Posted to estate managers,
named farm owners, managers 
and tenant farmers, farming 150+ha 
arable, 200+ beef, 100+ dairy, 
500+ sheep, 500+ pigs, 500+poultry, 
50+ha vegetables, pulses

Smaller, innovator farms, diversified
commercial enterprises

Key influencers – farm trade, 
vets, advisers, marketing groups, 
processors, retail buyers, manufacturers,
policy makers

86% of
UK output

Publisher’s demographic statement

*Total Average Net Circulation: 15828 (Period 12 months to December 2010

Arable
farms

Circulation: 16,100 – 2010 ABC Audit Issue*   
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Rates

Insertions 1 6 12 18 22

DPS 4,530 3,920 3,520 3,175 2,860

Page 2,530 2,200 1,985 1,830 1,650

Half 1,420 1,200 990 810 720

Quarter 770 660 550 410 360

Advertisement sizes (width x height):

DPS*: Bleed 426 x 303mm Trim 420 x 297mm Type 404 x 280mm

Full page: Bleed 216 x 303mm Trim 210 x 297mm Type 194 x 280mm

Half page: 194 x 132mm or 95 x 273mm

Quarter page: 95 x 132mm or

Quarter strip: 194 x 63mm

Branding strip: 194 x 26mm

Website – www.farmbusiness.cc

Banner advert £95 rotating per week

Banner solus £380 per week

MPU advert         £95 rotating per week  

Recruitment advert      £95 per week

Rates and Data

For more information call 01892 861664 e: info@ghpublishing.co.uk
Grove House Publishing Ltd, Hendal Oast, Hendal Farm, Groombridge, Kent TN3 9NU

Full page

Half
horizontal

Half
vertical

Quarter
page

Quarter strip Branding strip

* DPS ads must be supplied as two single-page PDFs.

All prices are quoted to include colour.
Inserts, bound and loose accepted by individual quotation.
Full terms and conditions available on request, 
or see reverse of ‘order confirmation’.
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2012

Jan 20 

Feb 10, 24 

Mar 9, 23 

Apr 5, 20 

May 4, 18 

Jun 8, 22 

Jul 6, 20 

Aug 17 

Sep 7, 21 

Oct 5, 19 

Nov 9, 23 

Dec 7, 14 21 Issues

Farm Business is an A4 saddle-stitched title,
printed sheet-fed with the following
specifications.

Copy is required in digital format:
Files must be PDF Acrobat 1.3 compatible 
(eg PDF/X-1a:2001). All files to be supplied as
composite CMYK. If a spot colour is required
please contact the publisher. Files must contain
crop marks. All images contained within the PDF
must be high resolution (300 dpi) in CMYK
format. All fonts must be embedded. Combined
colour ink density must not exceed 300%. All
files must be submitted as single pages. 
Proofs supplied must be generated from the
PDF, proofs from any other source are not
acceptable. Proofs must be 100% of final size of
advertisement. 
For Delivery information please contact the
publisher.

Copy dates
Material received no later than 3 weeks prior
to publication date

Production
Nick Bull
T 01892 861813
E nick@ghpublishing.co.uk

Issue Dates Mechanical Data Portfolio

       
           

www.farmbusiness.cc
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Use our contacts to make your contacts
List lease, research, data services
Over 74,000 farm and rural names
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